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DOCUMENTATION FOR ACCREDITATION OF THE HIGHER EDUCATION STUDY PROGRAM - MASTER ACADEMIC STUDIES 

Advanced Data Analytics in Business
Standard 10. Organizational and material resources 

Table 10.4 List of available textbooks on study 
	No.
	Title
	Author
	Publisher
	Courses

	1. 
	R for Data Science
	Wickham, H., & Grolemund, G.
	O'Reilly, Sebastopol, Canada.
	R for Data Science

	2.
	R Programming for Data Science
	Peng, D. R.
	 Lulu Press Inc.
	R for Data Science

	3.
	Applied Statistics with R
	Dalpiaz, D.
	University of Illinois, USA
	R for Data Science

	4. 
	R Graphics Cookbook
	Chang, W.
	O'Reilly, Sebastopol, Canada.
	R for Data Science;

Managing, Storage and Visualising Big Data

	5.
	Business Inteligence and Analytics
	Bentley, D.
	Library press, New York, USA
	Designing communication of results

	6.
	Fundamentals of Business Intelligence
	Grossmann, W., & Rinderle-Ma, S. 
	Data-Centric Systems and Applications.Springer, Berlin
	Designing communication of results

	7.
	The Big Data Agenda - Data Ethics and Critical Data Studies
	Richterich, A.
	University of Westminster, London, UK
	Designing communication of results

	8.
	Theory and Practice of Business Reporting
	Muntean, M.
	Munich Personal RePEc Archive, Paper No. 41359
	Designing communication of results

	9.
	Microsoft Business Intelligence for Dummies
	Withee, K.
	Wiley Publishing, Indianapolis, USA
	Designing communication of results

	10.
	Sentiment analysis and Opinion Mining
	Bing Liu
	Morgan & Claypool Publishers
	Social Media Analytics

	11.
	Opinion Mining and Sentiment Analysis, Foundations and Trends in Information Retrieval
	Bo Pang, Lillian Lee
	Vol. 2, Nos 1-2
	Social Media Analytics

	12.
	Speech and Language Processing
	Daniel Jurafsky, James H. Martin.
	Prentice Hall
	Social Media Analytics

	13.
	Fundamentals of Predictive Text Mining
	Weiss, M. S, Indurkhya, N., Zhang,T.
	Springer-Verlang
	Social Media Analytics

	14.
	The Text Mining Handbook – Advanced Approaches in Analysing Unstructured Data
	Ronen Feldman, James Sanger
	Cambridge University Press
	Social Media Analytics

	15.
	Practical Management Science
	Winston, W.L.
	South-Western, Cengage learning
	Business & Decision Modelling; 

Business Cases

	16.
	Operations Research, Applications and Algorithms
	Winston, W.L.
	Duxbury Press, Belmont
	Business & Decision Modelling

	17.
	Quantitative Methods for Business
	Anderson, D. R., Sweeney, D. J., Williams, T. A., Camm, J. D., Cochran, J. J., Fray, M. J., Ohlmann, J. W.
	 South-Western, Cengage Learning
	Business & Decision Modelling

	18.
	Quantitative Methods for Decision Makers
	Wisniewski, M.
	Pearson Education Limited
	Business & Decision Modelling

	19.
	Quantitative Analysis for Management
	Render, B
	Pearson Education
	Business & Decision Modelling

	20.
	Data Science for Executives
	Kaldero, N.
	Lioncrest Publishing
	Business Cases

	21.
	Data Science for Business
	Provost, F., Fawcett, T.
	O'Reilly Media Inc., Sebastopol, USA
	Business Cases

	22.
	Data Smart: Using Data Science to Transform Information into Insight
	Foreman, J.
	John Wiley & Sons, Indianapolis, USA
	Business Cases

	23.
	 Introduction to Machine Learning
	Ethem Alpaydin
	 MIT Press
	Machine Learning

	24.
	Learning from Data
	M. Magdon-Ismail, Y. AbuMostafa
	AMLBook
	Machine Learning

	25.
	Understanding Machine Learning: From Theory to Algorithms
	S. Shalev-Schwartz, S. BenDavid
	Cambridge university press
	Machine Learning

	26.
	Deep Learning
	Goodfellow, I., Bengio, Y., Courville, A
	MIT Press, Cambridge
	Machine Learning

	27.
	Pattern Recognition and Machine Learning
	Bishop, C.M.
	Springer, New York
	Machine Learning

	28.
	Deep Learning (Adaptive Computation and Machine Learning series)
	Ian Goodfellow, Yoshua Bengio, Aaron Courville
	The MIT Press
	Deep Learning

	29.
	Machine Learning Yearning - Technical strategy for AI engineers, in the era of deep learning
	Andrew Ng.
	deeplearning.ai
	Deep Learning

	30.
	Deep Learning with Python
	Francois Chollet
	Manning Publications
	Deep Learning

	31.
	Neural Networks with Keras Cookbook: Over 70 recipes leveraging deep learning techniques across image, text, audio, and game bots
	V Kishore Ayyadevara
	Packt Publishing
	Deep Learning

	32.
	Reinforcement Learning: An Introduction (Adaptive Computation and Machine Learning series) second edition
	Richard S. Sutton, Andrew G. Barto
	A Bradford Book
	Deep Learning

	33.
	Business Research Methods - Third Edition
	Bryman, A. & Bell, E.
	. Oxford University Press Inc., New York, USA
	Academic Writing

	34.
	Research Methods for Business Students - 4th Edition
	Saunders, M., Lewis, P., Thornhill, A.
	Pearson Education, Harlow, England
	Academic Writing

	35.
	Exploring research - 9th Edition
	Salkind, N.J.
	Pearson Education, Harlow, England
	Academic Writing

	36.
	Academic writing for graduate students: essential tasks and skills - 3rd Edition
	Swales, J.M. & Feak, C.B.
	.The University of Michigan Press, USA
	Academic Writing

	37.
	Statistical Methods for Practice and Research. A guide to data analysis using SPSS (second editon)
	Gaur, A., Gaur, S.
	SAGE Publicaton, Inc, USA
	Advanced Analytics with SPSS

	38.
	Discovering Statistics Using SPSS - third edition
	Field, A.
	 SAGE Publicaton, Inc, USA
	Advanced Analytics with SPSS

	39.
	A Handbook of Statistical Analyses Using SPSS
	Landau, S., Everitt, B.S.
	 Chapman & Hall/CRC Press LLC, Florida USA
	Advanced Analytics with SPSS

	40.
	Data Science for Business
	Provost, F., Fawcett, T.
	O'Reilly Media Inc., Sebastopol, USA
	Big Data Fundamentals

	41.
	Big Data Fundamentals: Concepts, Drivers & Techniques
	Erl, T., Khattak, W., Buhler, P.
	Prentice Hall
	Big Data Fundamentals

	42.
	The Analysis of Time Series: An Introduction. Sixth Edition
	Chatfield, C. 
	Chapman and Hall/CRC
	Time Series

	43.
	Analysis of Financial Time Series
	Tsay, R.
	John Wiley & Sons, Inc.
	Time Series

	44.
	Intoduction Time Series with R
	Cowpertwait, P. & Metcalfe, A.
	Springer Science
	Time Series

	45.
	Time Series Analysis and Its Application: with R Examples-Third Edition
	Shumway, R. & Stoffer, D.
	Springer Science
	Time Series

	46.
	Business analytics: data analysis and decision making - 5th edition
	Albright, C. & Winston,W.
	Stamford, CT, USA
	Supply chain & Operational Analytics

	47.
	Supply chain management:Strategy, planning and Operation - 5th Edition
	Chopra, S. & Meindl, P.
	Pearson Education, New Jersey, USA
	Supply chain & Operational Analytics

	48.
	Forecasting: principles and practice, 2nd edition
	Hyndman, R.J., & Athanasopoulos, G.
	OTexts: Melbourne, Australia. OTexts.com/fpp2. Accessed on 13.05.2019.
	Supply chain & Operational Analytics

	49.
	An introduction to statistical learning: with application in R
	James, G., Witten, D., Hastie, T., & Tibshirani, R
	 New York: Springer
	Supply chain & Operational Analytics

	50.
	 Financial Analytics with R: Building a Laptop Laboratory for Data Science
	Bennet, M. & Hugen, D.
	Cambridge University Press
	Financial Analytics

	51.
	A Handbook of News Analytics in Finance
	Mitra, G. & Mitra, L.
	John Wiley & Sons Ltd, Chichester, UK
	Financial Analytics

	52.
	Quantitative Financial Analytics: The Path to Investment Profits
	Williams, E. & Dobelman, J.
	World Scientific, Singapore
	Financial Analytics

	53.
	Analysing Financial Data and Implementing Financial Models Using R
	Ang, C.
	Springer International Publishing, Switzerland
	Financial Analytics

	54.
	Data Strategy: How to Profit from a World of Big Data, Analytics and the Internet of Things
	Marr, B.
	Kogan Page
	Managing, Storage and Visualising Big Data

	55.
	Designing Data-Intensive Applications: The Big Ideas Behind Reliable, Scalable, and Maintainable Systems
	Kleppmann, M.
	O'Reilly Media
	Managing, Storage and Visualising Big Data

	56.
	NoSQL for Mere Mortals
	Sullivan, D.
	Addison-Wesley Professional
	Managing, Storage and Visualising Big Data

	57.
	The Big Book of Dashboards: Visualizing Your Data Using Real-World Business Scenarios
	Wexler, S.
	Wiley
	Managing, Storage and Visualising Big Data

	58.
	ggplot2-Elegant Graphics for Data Analysis, second edition
	Wickham, Hardley
	Springer, Houston, USA
	Managing, Storage and Visualising Big Data

	59.
	Дигитални маркетинг: интегрисани приступ дигиталним маркетиншким активностима
	Ракић, Б., Ракић, М.
	Завод за уџбенике и наставна средства: Београд
	Digital Marketing Analytics

	60.
	Дигитални маркетинг: планирање и оптимизације
	Чефи, Д., Смит, П.Р.
	Факултет за медије и комуникације: Београд
	Digital Marketing Analytics

	61.
	Recommender systems: The Textbook
	Aggarwal, Charu C.
	Springer
	Transaction-based analytics & Recommendation systems

	62.
	Mining of Massive Datasets
	Jure Leskovec, Anand Rajaraman, Jeff Ullman
	Cambridge University Press
	Transaction-based analytics & Recommendation systems
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